
Appendix 1 – North York Moors Visitor Survey 2021 

Background and methodology 

This is the fourth visitor survey to be commissioned by the National Park Authority; 
previous surveys were conducted in 2016, 2011 and 2004. 

The findings from the research are used to measure progress towards the Authority’s 
current Management Plan targets in relation to visitors’ perceptions and awareness of 
the National Park, and also to understand who visits, in terms of their profile, visiting 
behaviour and visitor satisfaction/experience. 

Emotional Logic was commissioned to conduct the fieldwork and analysis on behalf of 
the Authority in July 2021. Six interview locations were used, reflecting the patterns of 
the previous survey in 2016 (Helmsley, Osmotherley, Robin Hood’s Bay, Runswick Bay, 
Sutton Bank National Park Centre and The Moors National Park Centre at Danby). 

A total of 656 face-to-face interviews were undertaken in between 26 July and 5 
September 2021 during ‘peak’ summer holidays, with interview shifts conducted on a 
mixture of weekdays and weekends. This compares to 649 interviews for the 2016 
survey and 352 for the 2011 survey. 

The 2021 survey was broadly similar to the 2016 one, to allow certain key comparisons to 
be made related to the Authority’s performance indicators. Questions relating to visitor 
spend, establishing motivations to visit and how the experience could be improved, and 
gauging the level of influence that National Park status has on a visit were also repeated. 

Overall results are accurate to +/- 4% at 95% confidence (findings are based on a sample 
size inside the +/- 5% standard industry error rate required to provide statistically robust 
findings).  

Key findings 

Visitor profile 

Table 1 reveals a shift in the profile of visitors to the North York Moors. Previous surveys 
revealed the National Park appealed mainly to families with young children, and ‘post-
families’ whereas in 2021, there are now slightly less ‘younger families’ and more in the 
‘pre-family’ category.  

Table 1: Visitor group profile by age (%) 

- Under 16 16-34 35-54 55-64 65+ 
2021 29 20 23 15 12 
2016 28 14 29 17 13 

Sample: 1,592 (based on interviewees’ total party size) 

There is now an even split in age profile, with half of visitors now 34 years and under. 
Younger adults (16-34 category) account for 20% of visitors in a party, a 43% increase 
since 2016. This is likely to reflect national trends for 2021 with travel restrictions seeing 














